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Total expenditures: 4,139.8 ($) Mix by media Mix by product

Top 4 Publications 

Parenting
Baby Talk
Progessive Grocer
Grocery Head Quarters

Bonnier Corp.
Nielsen Business Media
MacFadden Comm. Group

PositioningTop 3 Publishers 

$ $

Top 2 websites

Parenting.com
Webmd.com
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